Koreans need inspiring
space to shop, CEO says

By Jlkan Thomas

Shopaholica, rejoice — the
foe af retadl in F:u':r;: 18 :||1|1I|:I,.l-:|-
change, and the man behind
what promises to be the coun-
try's firsl “real” shopping center
gays "1t will just blow everything
else away”

}hflbrga_"'l. Parker, the ebulliont
preaident of retall renl estate de-
veloper Taubman Asia, was in
Seoul last week and spoke to
The Korea Herald about why he
thinka Korean retail i at @
turning point. He i3 working
with repowned architect Daniel
Libeskind on what shoppers can
lock forword to at the new
t‘.'rmigdﬂ International ﬁH_v mall.

“Kores is an i.|1[t!r||.—.|lj1'.~]:: LT -
ket becanse there ane over 50
million poi;hp'ln:: and no real -_-']':|1|1-
ping centars to spealk of,” Parler
said, There are very good de
partment slores, he conceded,
and some malls, but theres a2
“fundamental deficiency in the
real eztate format. IVs very hard
to shop here. Thetes not that
masch chobee, and its a very un-
appealing shopping experence.”

HBetailers, an their part, have
avolved. aind brandzs miow want
to express themselves in their
own spaces, he eaid. “So the
whaole notion of being swbordi-
nated to part af a 1I1-|r:|rn-e~n1
store and being given 25 EQuUATS
méters Lo prosent Your wares i=s
becoming & redundant comcopt.”

The result is that Korean con-
eurmers are woefully under-ser
vicad, he said. “Korepns are
well-cducated, well-tvveled, in-
creasingly sophisticatod shop-
peers in terms of fxshion and food
and =0 forth. Bot there's a di-
chotomy that exists betwesn the
gophistication of the Horean
conzumer and the growih de-
gires of the HKorean retailers,
and the provisiom of retail
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venwes for them to expand into,
far people to shop in.”

This pent-up demand was
what drew Taubman, a leading
LES. E]il:rﬁ.l-:iltgr [= Jalify dl:‘-".-'l-ll:lFl-l,‘T.
to Koreas, Parker explained.

“The LL3 has got about 4
gqidant meters por person of retail
spoece, this country s aboot ani,
Roughly its a quarter to m third of
the recail ETSACE per l,utp'il;n,

“Tt's like all the stars of the
show, the cast are here. but
thers is no movie, no director. So
wiore meally just the direclor
putting it all tegether”

The show in question is the
Songdo Internationnl Business
District Shopping Center, part
of the New Sonpdo City project
located near Incheon, southwest
of Seoul. Led by Gale
International and POSCO
Enginecring & Construction,
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Songdo = an ambitious project
building an entire city — apart-
ments, offices. parks, schools
and oven a Jeck MNicklaos golf
odrse — from seratch.

The shopping center is de-
sigmed by world-famouns archd-
tect Dandel Libeskind, whose
most netable projecls ineclude
the Jewish Museum in Berlin,
Germany, and the mastor plan
for the rebuilding of the Warld
Trade Conter site in New York.

“When we met him he was a
very eccentric, out-lhere typi
architect whe had only ever re-
ally done elvie buildings,”
Parker recalled. “He created
amanng #paces which have won
mtamational desipn awards.
They're baildings that people go
to just to book at, they'ne that in-
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Taubman, in contrast, had
built its Sl-vear history on “log-
ical, sensible plans that work for
retailers and customers So it
wae like a deshing of culiures”

But this tension is what makes
o good progect great, Parker said,
“We helped him learm how to do
:|‘L-"..':|.'i]7 anel '|'uf1,:'|:|.||.'||.::|'||.;:b; L l;-l:.i-ltﬂ
things differentiy:”

While architects bring aes-
thetics to a project, developers
have to think about functionali-
tv, Parker explained, such as
g&tr_i:llg merchandizss from the
laading dock to the: stores, clean-
ing and myrind other logistical
considerations.

o over the collaboration of
thres p’-n.-m.g Songdo being the
third, weve developed a tromen-
dous pereonal relationship and
personal collaboration.”
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